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The product journey concept

The Product Journey is unique to Boots. Very few retailers have the benefit of a vertically
integrated supply chain —with experts at all stages of the journey. Boots can make positive
changes that drive efficiency across the entire supply chain; This is why we can claim

honestly, TRUST BOOTS.

Product development based on sustainable development
principles:-
Reduces risks
Increases brand trust
Stimulates innovation
Improves efficiency

Cradle to cradle

A journey — not a destination!

Rosemary. Great with lamb, potatoes and blackheads.



The product journey — a holistic approach to product
sustainability
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78% of people want to take personal action on
climate change

Don’t know

Disagree _—

Neutral S’[rongly

Agree

“I would like to do more
personally to help limit
the effects of climate

change”.

Base: 2,074 British adults 15+, October 2006

Agree

Source: Ipsos MORI / Norwich Union
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Supply Chain Process Map for Boots Shampoo Products
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Shampoo Carbon Footprint — The results (1)

Shampoo Footprint - Overall
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Shampoo Carbon Footprint — The results (2)

Shampoo Footprint - Excluding Use
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