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Copyright and confidentiality

« The Ice Organisation Ltd reserves all rights in respect of
the intellectual property, data and research disclosed in
this presentation.

« The contents of this presentation may not be copied,
distributed or communicated without the specific
authorisation of The Ice Organisation Ltd.
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Climate Change Capital

+ Access to Investment

¢ Largest public sector carbon
fund - €800m under managment

+ 40 strong international carbon
team - offices in China, E Asia,
Washington, Madrid, London

+ Political and Corporate advisors.
Strong relationships with World
Bank, GEF, IFC etc.

Carboncard Institute

Reputation as Social

Entrepreneurs — Directorships of
Calvert/Grameen Boards

+ Excellent relationships with
NGOs

+ US patent application re carbon

calculation of purchase

transactions

Ice Mission
A

Save the Polar
Icecap via the mass
mobilsation of
Consumer Purchase
Power

500PPM/South Pole

Track record in quality project
procurement

Exclusive relationship with Ice
Carbon Footprinting

Personal Carbon accounts
infrastructure and IP
Successful corporate offsetting
relationships — BP, HSBC,
World Cup

Verve Partnership

CRM/rewards programme
expertise and management
Transaction analysis expertise
and footprint methodology
Travel/frequent flyer analysis
and expertise



The fulcrum of a new Consumerism

Climate Change affects us all, but will
devastate life for our children — we must all
understand the carbon impact of our
lifestyle and purchase choices.

Ice helps the customer build a detailed
picture of their total personal carbon Credit Ice Meter/
accountability via the analysis of o Energy

transaction and consumption data. provider

The mylce account becomes the core of a

unique lifestyle audit for Ethical mylce

Consumers, attracting new customers and

encouraging consolidation of spend with

providers. Grocery/ Current

Tips and advice are based on actual Retalil Account
consumption patterns, thereby more
relevant and personal.
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Are consumers ready for personal carbon
accountabllity?

 Rewards programme model “sweetens the pill”
« Education over time
« Consumer trust is essential for success:

— Convenience

— Accuracy
— Integrity

\

The Ice organisation



Convenience

 Ice’s research shows that customers will not engage if
they have to do all the work

* Our calculators make it easy for customers by
automatically calculating the carbon consequence of
purchases.

— Transaction related CO2
— Product specific CO2
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Rabocard — Accuracy and Integrity

Gold Standard
Projects

Rabobank

climatefund
—> serviced by The investments

Ice Organisation in projects

IceOrganisation

calculation
: _ CcO2
compensat|_on CO2
footprint




Advisory Senate

The Ice Organisation

Ice UK Ice US

Ice Netherlands Ice Other

Climate Foundation




