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Maintaining an Environmental Ethos across 190+
stores In numerous countries
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\ Whole Foods Market

= World's leading retailer of natural and
organic foods, with 195 stores in North
America and the United Kingdom

=  We believe companies, like individuals, must
assume their share of responsibility as
tenants of Planet Earth.

= One of FORTUNE's “100 Best Companies to
Work For” for tenth consecutive year: #5
2007 and only one of 18 who have been
named since list’s inception

= Average existing store size in 2006 was
32,000 sq ft (lots of acquired stores) but
many new stores are larger: 50,000 — 80,000
sq ft; multi-story, multi-use

= Custom design-no two stores are the same




Whole Foods Market Culture {636?{3%@%

COMPANIES S
TO WORKFORS

Core Values-The Soul of Our Company

Selling the Highest Quality Natural and
Organic Products Available

Satisfying and Delighting Our Customers

Supporting Team Member Excellence and
Happiness

Creating Wealth Through Profits & Growth

Caring About Our Communities & Our
Environment
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Whole Foods Market Culture

Dedication to our mission — Whole Foods, Whole People, Whole
Planet — sets us apart from other companies.

The Whole Planet portion of our mission is a deep commitment to
environmental stewardship that puts us at the forefront of the effort
to make the planet whole and healthy.

A key aspect of our commitment is the wise use of existing
resources. To that end, Whole Foods Market:

- Promotes environmentally sustainable agriculture by
supporting organic farmers and expanding the market for
organic products.

- Recycles, reuses and reduces consumption and waste
wherever and whenever possible.

- Promotes alternative energy and conservation.
- Uses green building techniques.
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Whole Foods Market Foundations
Animal %E. M’

™
FOUNDATION

The Animal Compassion Foundation serves as a dynamic hub for ranchers, meat
producers and researchers to learn and share practices and methodologies that
support the animals' physical needs, behaviors and well-being by incorporating
wisdom from the past, enhanced by present and future innovations.

Fi;“JU.N-D.A;T.IGN
The Whole Planet Foundation's mission is to create economic partnerships with
the poor in those developing-world communities that supply our stores with
product. Through innovative assistance for entrepreneurship — including direct
micro-credit loans and tangible support for other community partnership projects

— we seek to unleash the energy and creativity of every human being we work
with in order to create wealth and prosperity in emerging economies.
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Whole Foods Market
UK

We buy direct from Farm,
support UK Growers &
Producers and support UK

Whole Foods Market’'s 5-Step
Animal Welfare Rating
Program will be in place when
Kensington opens June 6 on
the four species: cattle, sheep,
pig and chicken.

We source 100 % renewable
electricity for all Fresh & Wild
and the new Kensington WFM.



