
Looking beyond the label

- Communicating with customers



97% say CR is important 97% say CR is important (M&S 2006)

78% want to know more about how products are 78% want to know more about how products are 
made (M&S 2006)

52% are concerned about climate change 52% are concerned about climate change 
(GlobeScan)

70% believe individuals have to take more  70% believe individuals have to take more  
responsibility for Climate change (GlobeScan)

64% want more information about the global 
warming potential of products (GlobeScan)



Q Which three or four do you think companies would 
pay particular attention to over the next few years ? Change
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33%

pay particular attention to over the next few years ? 
(Prompted)
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Keeping prices reasonable
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Providing good quality 
products/ services

Caring for customers +1
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Safety of the workforce
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Base: All British Public (975), June 2006

Supporting activities in 
the community -3




