YOUR

Looking beyond the label

- Communicating with customers



Consumer interest in CR

97% say CR Is Important (v&s 2006)

/8% want to know more about how products are
made (m&s 2006)

52% are concerned about climate change
(GlobeScan)

70% believe Iindividuals have to take more
responsibility for Climate change (ciobescan)

64% want more information about the global
warming potential of products (Globescan)



Priority focus for companies - prompted

Q Which three or four do you think companies would
pay particular attention to over the next few years ?  change

(Prompted)

Concern for the environment
Caring for employees
Conserving energy
Providing more jobs
Investing for the future

Keeping prices reasonable

Caring for customers

Providing good quality
products/ services
Training the workforce

Safety of the workforce
Providing equal opportunities

Supporting activities in
the community

TOP MENTIONS 01-06
| 1 449%(+10
| 133% -7
| 129% +16
| 128% -3
| 128% -2
| 1 25% -3
| 12490 +1
| 123% -4
| 123% -9
| 120% -5
| 117% 0
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